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 Conducted by the Office for Combating Drugs Abuse 

    & Faculty of Education and Rehabilitation Sciences, 

    University of Zagreb, and Association of Students of the Faculty of 

    Education and Rehabilitation Sciences “USSP-Pupovci” 

 Initiated & supported by EMCDDA 

 

 Translation of the questionnaire to Croatian 

 

 Recruitment strategies:  

     - Student’s associations (link on their webpage / FB, e-mail)  

     - Dissemination via personal contacts (e-mails, FB) 

     - Universities (contacts with vice-deans; websites) 

     - Forum.hr 

     - Facebook & Goggle ads 

 

 Questionnaire was active between 4 April-30 May 2016 

 Budget: EUR 2.500,00 
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Paid advertisements as a recruitment 

strategy in online surveys? 
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Rationale: 

  

 Social media is widely used today 

 

 Facebook is the  largest social – networking website 

    1.71 billion monthly active users 

     (http://www.statista.com/statistics/272014/global-social-networks-ranked-by-number-of-users/)  

    Around 1.7 million people in Croatia use Facebook monthly 

 

 Google – the most popular web site (according to Alexa rank, April 2016) 

 Potential audience of ad reach in Croatia is 3.1 million individual 

    Internet user 

 

 Paid ads: cost-effective recruitment source of young adults in  

    online surveys (Ramo, Hall & Prochaska, 2010; 

    Ramo & Prochaska,  2012)   
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 Methods (1) 
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Participants 

 Target group: 18-65+, live in Croatia, speak Croatian / English, 

    consumed at least once in the last 12 months one or more of the 

    drugs: cannabis, amphetamines, ecstasy, cocaine 

 

FB recruitment campaign 

 FB page  

 Facebook’s Advertising (Ad) program  

 Ads appeared on the pages of our targeted audience interests 

    - different music styles, festivals, popular singers (28 terms 

      were included) 

 

 We specified daily amount we were willing to pay for an ad („a bid”) 

 Paid FB post & FB advertising 
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 Methods (2) 
 

  

 www.drogeiovisnosti.gov.hr                                                                                                                                     5   

 Google campaign 

 

 Google’s Ad Words was used 

 

 Groups were targeted by offered categories: 

 

- Affinity audiences (reach) › Music Lovers › Indie & Alternative Rock Fans 

- Affinity audiences (reach) › Music Lovers › Rap & Hip Hop Fans 

- Affinity audiences (reach) › Music Lovers ›Electronic & Dance Music 

  Fans 

- Affinity audiences (reach) ›Nightlife Enthusiasts 

 

Custom group was added:  

Audience affinity described by websites and interests they showed for or 

have history of visiting > www.ultraeurope.com, www.tulumarka.com, 

www.hideoutfestival.com,  www.klubskascena.hr, papaya.com.hr, 

www.party.hr, www.vutra.org 

 

 

URED ZA 

SUZBIJANJE  

ZLOUPORABE  

DROGA 

OFFICE FOR 

COMBATING 

DRUGS ABUSE 

  

http://www.ultraeurope.com/
http://www.ultraeurope.com/
http://www.ultraeurope.com/
http://www.ultraeurope.com/
http://www.ultraeurope.com/
http://www.tulumarka.com/
http://www.tulumarka.com/
http://www.tulumarka.com/
http://www.tulumarka.com/
http://www.tulumarka.com/
http://www.hideoutfestival.com/
http://www.hideoutfestival.com/
http://www.hideoutfestival.com/
http://www.hideoutfestival.com/
http://www.hideoutfestival.com/
http://www.klubskascena.hr/
http://www.klubskascena.hr/
http://www.klubskascena.hr/
http://www.klubskascena.hr/
http://www.klubskascena.hr/
http://www.party.hr/
http://www.party.hr/
http://www.party.hr/
http://www.party.hr/
http://www.party.hr/
http://www.vutra.org/
http://www.vutra.org/
http://www.vutra.org/
http://www.vutra.org/
http://www.vutra.org/
http://www.uredzadroge.hr/index.php


 Methods (3) 
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Study procedure 

 Approval from the Ethical Committee (ERF) 

 Informed consent 

 IP were not tracked 

 LimeService 

 Self-report (15’) 

 

 

Results of the FB & Google campaign 

 Campaign: number of impressions, clicks, costs 

 Recruitment results: the sample who was reached and completed the 

    survey 

 Participants characteristics 
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 Creating an advertisement 
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 Purpose  - to attract attention and arouse curiosity  

 Situational familiarity 

 Motive - a girl relaxing on a couch, seemingly floating in the space 

 Associations on the (dis)approval were avoided 

 

 

 

 

 

 

 

 

 

 

 Photo was accompanied with short information and a hyperlink to the 

    LimeService 
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Results of the campaign (1) 
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 N= 9 142 (out of which 4 229 completed the survey) 

 

 

 

FB ads 

 The published post was showed to 509 833 individual users 

 13 975 - by voluntary sharing 

 495 858 – as a sponsored advertisement 

 
 

 

URED ZA 

SUZBIJANJE  

ZLOUPORABE  

DROGA 

OFFICE FOR 

COMBATING 

DRUGS ABUSE 

  

http://www.uredzadroge.hr/index.php


 www.drogeiovisnosti.gov.hr                                                                                                                                     8   

URED ZA 

SUZBIJANJE  

ZLOUPORABE  

DROGA 

OFFICE FOR 

COMBATING 

DRUGS ABUSE 

  

http://www.uredzadroge.hr/index.php


Results of the campaign: FB post results 
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 EUR 823,77 spent on post  

 Performance, demographics & placement 
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Results of the campaign: FB advertising 
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 EUR 408,23 spent on ads 

 Performance, demographics & placement 
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Results of the campaign: Google ads 
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 Around EUR 460 spent  

 Number of clicks per a day in a period 23-30 May 2016, 

     demographics & interests 
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Conclusions 
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 Paid ads reached high number of respondents 

     short period of time 

     reasonable budget 

 Facebook ads achieved greater coverage than Google ads 

 

Paid ads: 

 

 Might be a valuable strategy 

     - for reaching „hard to reach” respondents;  

     - in surveys with „difficult” topics 

 

 Limitations connected with online surveys (e.g. non-representative 

samples; challenges to generate valid data) 
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   www.drogeiovisnosti.gov.hr 

Thank you for your attention! 

 

dijana.jerkovic@uredzadroge.hr  
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